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For today
I. A magic turn of screw

|.1. Practice
|.2. Research

2. Andrew’s adventures in research’s Wonderland

[to play homage to Lewis Carroll: “The game of logic”]

2.1. Medium — a world in-between (1995-1998)

2.2. Matrix — How Designers work (19982001
[with a link to the brilliant essay of Bryan Lawson: “How Designers think’]

2.3. Didactica/Didaktika 002-2012)

Les bases de la creation en quatre volumes
Grundlagen der Gestaltung in vier Banden
Basics of creative Know-how in four volumes
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Conventions/Codes Habit/Manner

Know-how

Possibilities Conditions

Consequences

as usual unusual

The moment before The moment in action The moment after
Prospective attitude Under way doing something Retrospective attitude
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To perceive

To transform
To inform

- - \
-~ A Visualizations S
Impressions Materializations Expressions
Ideas Medializations Facts
Questions Contextualizations Answers
Problems Solutions
Complexity R Simplexity
Principles e e = Specific application
To think To do
To dream Passages To realize
To theorize To practice
G / G

Mind the gap, Darling!
Here, research starts:
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Process R Intervention R Realizations

Treatment Results

Obijects R Integration R Context R
Media

Interpretation Situation

S —O0 —S
S — M S

Research
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Retrospective
View

References
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Arguments
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Use/Application
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Yes? No?

Wow !!! Missed !
But... Why not!
Again ! \ / We'll see!
Why? _ Evaluation — How?

Does it work?

Interventions Material Products Use Context
Media

Criterions/Categories

Effective Aesthetic
Objectal Rhetoric
Feasibility Forms “Effets de sens”
Probity Functions
Affective Pragmatic
| like it! | can use it!

| need it!
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Before: - Observations Concept
- Questions Request
- Examples

- Suppositions
- Speculations

- Thesis
. . . . Drafts
In action: - Domain of intervention .
. - Mock-ups, dummies
- Site of building Prototybes
- “Central place” YpP
- Outline
- Experimentations
- Thesis

- Undertaking — running - hold

Presentation

After: - Review Representation
- Results Research report
- Put on test
- Evaluation

- Usability



“Don’t put on
your ego

wear
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